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NFL and USAA announce Broncos’ Andrew Beck 
as Salute to Service recipient ... from sports-military 2

Jalen Duren and DeAndre 
Williams take home the AAC 
Freshman of Week honors 

model to me. This will be a 
memory I cherish for the rest of 
my life." 
 
This season, NFL clubs nomi-
nated coaches, active and retired 
players, and team executives and 
personnel, who best demon-
strated support for the military 
community. The nominees were 
publicly announced in No-
vember and the submissions 
were evaluated by a panel of 
judges, including last year's 
award recipient, Atlanta Fal-
cons/AMB Sports and Entertain-
ment CEO STEVE CANNON. 
Nominees' credentials are eval-
uated based on the positive effect 
of the individual's efforts on the 
military community, the type of 
service conducted, the thorough-
ness of the program and level of 
commitment. 
 
The panel of judges, consisting 
of representatives from the U.S. 
military, the NFL and USAA, in-
cludes: 
 
VICE ADMIRAL JOHN BIRD 
(Ret.), U.S. Navy veteran, USAA 
Senior Vice President of Military 
Affairs 
LENNY BANDY, U.S. Marine 
Corps Veteran and NFL Vice 
President of Security 
CHAD HENNINGS, Air Force 
Academy graduate, three-time 

Super Bowl champion 
DONNIE EDWARDS, Los An-
geles Chargers Legend and 2019 
Salute to Service Award recipient 
JIM MORA, SR., Marine Corps 
veteran, former NFL head coach 
STEVE CANNON, CEO, AMB 
Sports & Entertainment (Atlanta 
Falcons) and 2020 Salute to Serv-
ice Award recipient 
Since 2011, USAA has used its 
sponsorship to honor and appre-
ciate active-duty military, vet-
erans and their families by 
creating unique opportunities that 
bring the military community and 
the NFL closer together. 
 
Below is the list of previous Sa-
lute to Service Award recipients: 
YEAR RECIPIENT
TEAM 

2020 Steve Cannon (CEO)
Atlanta Falcons 
2019 Donnie Edwards L o s 
Angeles Chargers 
2018 Ben Garland A t -
lanta Falcons 
2017 Andre Roberts A t -
lanta Falcons 
2016 Dan Quinn (Head 
Coach) Atlanta Falcons 
2015 Vincent Jackson (Late 
Legend) Tampa Bay Buccaneers 
2014 Jared Allen C h i -
cago Bears 
2013 John Harbaugh (Head 
Coach) Baltimore Ravens 
2012 Charles Tillman C h i -
cago Bears 
2011 K.S. "Bud" Adams Jr. 
(Late Owner) Tennessee Ti-
tans 
  
The Salute to Service Award is 
part of the NFL and USAA's 
year-round commitment to rec-
ognize and honor the military 
community. Fans can join the 
NFL and USAA in honoring the 
military community by visiting 
NFL.com/Salute. 
 About the NFL's Salute to Serv-
ice 
 
Salute to Service is the NFL's 
year-long initiative to honor, em-
power and connect our nation's 
service members, veterans and 
their families. Since 2011, this ef-
fort has raised more than $57 mil-

lion for military and veteran sup-
port organizations such as the 
Bob Woodruff Foundation 
(BWF), Pat Tillman Foundation 
(PTF), Tragedy Assistance Pro-
gram for Survivors (TAPS), 
United Service Organizations 
(USO) and Wounded Warrior 
Project® (WWP). For more in-
formation on Salute to Service, 
visit NFL.com/Salute. 
 
USAA  
Founded in 1922 by a group of 
military officers, USAA is 
among the leading providers of 
insurance, banking and invest-
ment and retirement solutions to 
13 million members of the U.S. 
military, veterans who have hon-
orably served and their families. 
Headquartered in San Antonio, 
USAA has offices in seven U.S. 
cities and three overseas loca-
tions and employs more than 
37,000 people worldwide. Each 
year, the company contributes to 
national and local nonprofits in 
support of military families and 
communities where employees 
live and work. For more infor-
mation about USAA, follow 
them on Facebook or Twitter 
(@USAA), or visit usaa.com.  

"To win this award means so 
much to me. Working with the 
military and giving back to 
them is something I'm pas-
sionate about. I grew up in a 
military family, so I know the 
things that they go through," 
Denver Broncos 
Fullback/Tight End AN-
DREW BECK. "My dad [who 
is in the military] is such a 
big role model to me. This 
will be a memory I cherish 
for the rest of my life." 

MEMPHIS, Tenn., February 13, 
2022 – Memphis Tiger men’s 
basketball center Jalen Duren 
was named the American Ath-
letic Conference Freshman of the 
Week and forward DeAndre Wil-
liams earned a place on the 
weekly Honor Roll for their ef-
forts in helping the Tigers go 2-0 
last week. 
 The Freshman of the Week 
award is Duren’s second-straight 
and fourth of the season (Nov. 
22, Dec. 20). Williams was also 
on the AAC Honor Roll Dec. 20. 
  Williams averaged 13.5 points 
and 8.0 rebounds last week, and 
he also was 9-for-11 from the 
free throw line (.818). He had a 
double-double of 14 points and 

13 rebounds against Tulane, and 
he followed it up with 13 points, 
four assists, three steals and a 
blocked shot at Houston. 
 Duren and Williams combined 
for 16 offensive rebounds in the 
two contests. 
  The Tigers travel to SMU Sun-
day afternoon at 2 p.m. Memphis 
then returns to FedExForum to 
host Temple on Thursday, Feb. 
24 and Wichita State on Sunday, 
Feb. 27. 
 Tickets and mini plans for 2021-
22 are available online at 
www.GoTigersGoTix.com or by 
phone at (901) 678-2331. 
  For complete information on 
Memphis Tiger Men’s Basket-
ball, visit www.GoTigersGo.com  

Visit www.gotigersgo.com

NBC Sports’ coverage of Super Bowl LVI reaches 167 
million; Rams and Bengals most watched in five years
 101.1 Million TV Viewers 
Watched Super Bowl Across 
NBC & Telemundo 
 
 Led by Peacock, Super Bowl LVI 
is Most-Streamed NFL Game 
Ever, with Average Minute Au-
dience of 11.2 Million Viewers 
Across All Digital Endpoints 
 
 Telemundo Delivers Largest 
Spanish-Language NFL Game 
Audience Ever 
 
Post-Super Bowl Beijing Olym-
pics Delivers Top NBC Olympics 
Audience Since Opening Sunday 
of 2018 Winter Games – A 
Stretch of 41 Olympic Nights – 
Capping NBCUniversal's "Super 
Gold Sunday" 
 
STAMFORD, Conn. – February 
15, 2022 – The Los Angeles 
Rams' down-to-the-wire 23-20 
victory over the Cincinnati Ben-
gals in Super Bowl LVI on NBC, 
Telemundo, Peacock, NBC 
Sports Digital, NFL Digital plat-
forms and Yahoo Sports mobile 
properties averaged a Total Au-
dience Delivery of 112.3 million 
viewers to rank as the most-
watched show in five years – 
since Super Bowl LI in February 
2017 (113.7 million TAD on 
Fox). 
With a total reach of 167 million 
viewers, Super Bowl LVI capped 
the NFL's Biggest Season Ever 
with an expanded 17-game regu-

lar season schedule and a thrilling 
postseason which included seven 
consecutive one-score games ac-
ross the Divisional Playoffs, Con-
ference Championship Games, 
and the Super Bowl. 
"The Super Bowl once again de-
livered a massive audience, 
which included NBC and the un-
matched power of broadcast tel-
evision as well as first-ever 
presentations on Peacock and 
Telemundo, and led into our 
most-watched Olympics cover-
age in four years," said Mark La-
zarus, Chairman, NBCUniversal 
Television and Streaming. 
 
"We're gratified that our strategy 
of combining the two most pow-
erful events in the world – the 
Super Bowl and the Olympics – 
on 'Super Gold Sunday' has paid 
off in such a big way," said NBC 
Sports Chairman Pete Bevacqua. 
"We look forward to continuing 
this strategy into the future." 
 NBC Sports' presentation on 
"Super Gold Sunday" registered 
a multitude of highlights and 

milestones including: 
 
 
Television's Biggest Day…In 
Two Languages 
 
Super Bowl LVI viewership on 
NBC peaked at 104.4 million 
from 7:45-8:00 p.m. ET. 
The game (6:35-10:09 p.m. ET) 
averaged 99.2 million viewers on 
NBC – topping by 4% last year's 
game (95.2 million for Chiefs-
Buccaneers). 
  The Pepsi Super Bowl LVI 

Halftime Show on NBC, starring 
Dr. Dre, Snoop Dogg, Eminem, 
Mary J. Blige and Kendrick 
Lamar, along with special guest 
50 Cent, averaged 103.4 million 
viewers from 8:15-8:30 p.m. ET 
– topping last year's halftime 
show by 7% (96.7 million from 
8:30-8:45 p.m. ET). 
  Telemundo on Sunday became 

the first-ever Spanish-language 
broadcast network to air the 
Super Bowl and averaged 1.9 
million viewers – by far the most-
watched NFL game in U.S. Spa-
nish-language history. 
 
Most Streamed Super Bowl 
Ever 
 
L ed by Peacock – which 
streamed the Super Bowl for the 
first time -- the Average Minute 
Audience (AMA) for the Super 
Bowl live stream via Peacock, 
NBC Sports Digital platforms, 
NFL Digital platforms, Rams and 
Bengals mobile properties, and 
Yahoo Sports mobile properties 
was 6.0 million according to the 
traditional counting of streaming 
(which is the comparable metric 
to last year's 5.7 million).  The 
delivery rises to 11.2 million 
AMA viewers, which takes into 
account co-viewing from con-
nected devices. 
This year's Super Bowl streaming 
figure was established without 
any unauthenticated access on 
desktop and connected devices, 
in contrast to previous Super 
Bowls. 
  Beijing Olympics Delivers Best 
Primetime Audience in 4 Years & 
Most-Streamed Olympic Night 
Ever 
 Sunday night's live primetime 
Beijing Olympics coverage after 

"We're gratified that our 
strategy of combining the two 
most powerful events in the 
world – the Super Bowl and 
the Olympics – on 'Super 
Gold Sunday' has paid off in 
such a big way," said NBC 
Sports Chairman Pete Bevac-
qua. "We look forward to con-
tinuing this strategy into the 
future." 

the Super Bowl averaged a TAD 
of 24.0 million viewers – the 
largest NBC Olympics prime-
time audience since the opening 
Sunday of the 2018 Winter 
Games, a span of 41 Olympic 
nights. 
Led by Peacock, Sunday night's 
primetime show delivers largest 
Olympic streaming audience 
ever (1.5 million viewers). 
 Sunday night's Olympic cover-
age kept the large audience tuned 
in for what was the longest post-
Super Bowl show (97 minutes) 
since post-Super Bowl XXIII on 
NBC in January 1989 (two-hour 
part one of "Brotherhood of the 
Rose" miniseries). 
 Television viewership figures 
are based upon official data from 
Nielsen. 
 New iSpot metrics further high-
light the dominance of the Super 
Bowl among NBCU advertising 
partners: 
 The average ad reached 106 mil-
lion viewers, while the game 
generated 4.39 billion verified 
household ad impressions across 
all platforms in 216 minutes. 
The Super Bowl's 81 national 
ads accounted for more than 
40% of all TV ad impressions on 
linear TV on Sunday. 
  The animated two-minute NFL 
ad at 8:08 p.m. ET during the 
halftime show had the highest in-
home audience at 119 million 

viewers across NBC, Telemundo 
and Peacock. 
 NBCUniversal-owned networks 
accounted for 69% of all house-
hold ad impressions for the day. 
 The NBC broadcast network de-
livered 6.4 billion TV ad impres-
sions across its full broadcast day 
including pre-game broadcasts 
and Olympic programming, 
marking the first time a Super 
Bowl and Winter Olympics took 
place at the same time. 
 
 
Metered Markets 
Cincinnati (home of the Bengals) 
led local markets with a 46.1/84 
rating, while Los Angeles (Super 
Bowl host city and home of the 
Rams) delivered a 36.7/77. 
 
TOP METERED MARKETS 
FOR SUPER BOWL LVI (based 
on 44 markets available): 
 
 
1. Cincinnati 46.1/84 
2. Detroit 45.9/79 
3. Pittsburgh 45.6/74 
4. Columbus 45.4/80 
5. Kansas City 44.6/76 
6. Milwaukee 44.0/75 
6. Cleveland 44.0/78 
8. Boston 42.6/74 
9. Philadelphia 42.3/71 
10. Jacksonville 41.3/73 

Campbell wins PBR Pendleton 
Whisky Velocity Tour event in 
Memphis ... from sports page 3
Skippy Ranch) for 83.5 points in 
the championship round. 
 The charismatic Brazilian 
earned five world points and is 
now ranked No. 88 in the world. 
 The PBR Pendleton Whisky Ve-
locity Tour’s Bluff City Classic 
was also a stop on the 2022 Mil-
lion Dollar Bull Team Challenge. 
 
Rock Solid Bucking Bulls/Dizzy 
won the performance with 
274.69 points courtesy of the 
trips notched by Rock Solid’s 
Hickory, Gladiator Energy’s 
Legacy and Rock Solid’s Uncle 
Ricky.     
 
Second place was Halpain Buck-
ing Bulls with 273.82 points, 
while Rafter JML Cattle was 
third with 270.11 points. Halpain 
Bucking Bulls’ roster included 

Ringo Kid, Red Man and Prayer 
Warrior, while the bronze effort 
from Rafter JML Cattle was 
earned courtesy of outs recorded 
by Caught Lookin, Final Rain-
bow and Reckless Red. 
 
The 2022 PBR Pendleton 
Whisky Velocity Tour season 
continues on February 19 in 
Knoxville, Tennessee. Action for 
the PBR Knoxville Invitational 
at Thompson-Boling Arena be-
gins at 7 p.m. EST. 

 The 2022 PBR Pendleton 
Whisky Velocity Tour season 
continues on February 19 in 
Knoxville, Tennessee. Action 
for the PBR Knoxville Invita-
tional at Thompson-Boling 
Arena begins at 7 p.m. EST.

Do You Know This About Black History?
1.Harriet Tubman is known as 
the “Moses” of her people. She 
was the ‘conductor’ of the Un-
derground Railroad, which freed 
hundreds of slaves. 

2. Monrovia is named after Pres-
ident Monroe. It was founded in 
1822 and is he capital of Liberia. 
 
3. Nelson Mandela became the 

first Black president of South Af-
rica on May 10, 1994. 
 
4. Bessie Coleman was the first 
African American woman to fly 

a plane. 
5. The Black Codes made it 
against the law to teach a slave 
to read and write. 

Tigers top Cincinnati 
 CINCINNATI – The Memphis 
Tigers picked up their sixth-
straight win with an 81-74 vic-
tory at Cincinnati Tuesday night. 
 With the win, Memphis com-
pletes a regular-season series 
sweep over the Bearcats for the 
first time since 1994-95 when the 
two were in the Great Midwest 
Conference. 
 Memphis (15-8, 9-4 American 
Athletic Conference) was led by 
Tyler Harris’ 15 points. Jalen 
Duren and Landers Nolley II had 
13 points apiece, and Lester Qui-

nones added 12. Josh Minott was 
also in double figures with 10 
points and six rebounds in 15 mi-
nutes. 
  Alex Lomax played 33 minutes 
and had nine assists with no turn-
overs. 
  Memphis led by as many as 17 
points in the first half and held a 
41-26 advantage at the break. 
The Tigers shot 52.9 percent in 
the first half (18-34) and held 
Cincinnati to 26.7 percent shoot-
ing (8-30). 

Please see sports-ent. 5

 
February is  

Black History Month


